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Course name: An Introduction of Marketing Thinking for Industrial Designers
Hours: 3
Credit :3

The aim of the course:

= The language Sales and marketing concepts: traditional marketing (production-
oriented management), to contemporary marketing (customer-oriented management).
* The improvement in the ability to create synergistic meeting between the industrial
designer marketing manager.

= The acquisition of basic skills in pre-market research and branding
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Best K., Design Management - Managing Design Strategy, Process and Implementation.
AVA Publishing SA 2006

Kelley T., The Ten Faces of Innovation. Doubeleday (a division of Random House, Inc.)
2005

Peters T., Re-Imagine! - Business Excellence in a Disruptive Age. Dorling Kindersley
Limited 2003
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