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Course name : Marketing Basics
Hours 3
Credits 3

Course Objectives:
e Becoming acquainted with the commonly used marketing concepts and
terminology of the marketing processes.

e Learning how to apply these concepts and practice decisions making through
class cases analyses.

e Articulating the basic concepts and tools used in marketing.
¢ Identifying marketing research principles.

¢ Identifying essential factors that should be considered when developing a
marketing strategy.
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¢ Implementing strategic and tactics of marketing by using marketing mix,
Segmentation, market positioning and branding.

e Understanding the foundations of Online marketing

e Becoming acquainted with Social Media Marketing
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