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The course will provide students with a basic yet broad introduction to the
world of advertising. With use of some of the most well-known advertising
campaigns from around the world, the students will receive a picturesque and
vivid account of the daily reality in the advertising industry and will be equipped
with the “tools” that are used today by the leading corporations and advertising
agencies. Students will learn to recognize the planning, creative and execution
process that characterize professional advertising campaigns, focusing on
converting advertising strategy into creative ideas. The course will help students
learn to characterize the various advertising genres in relation to the media and
within the limits of the law, ethics and morality. The course concludes with
learning about technology and advertising and will present the new models of
marketing communications in the era of new media.
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