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Course no.: 35216

Course Name: Seeing the Message: Propaganda and Persuasion in Visual Texts
Method of teaching: Lecture

Weekly hours: 2

Prerequisites: none

The aim of the course is to examine traditional and new propaganda in visual texts,
with reference to modes of representation and the implicit and explicit values
transmitted in these texts.

Contents

The course will expose the ways in which propaganda is established and encourage
critical thinking regarding messages in visual culture. Printed, broadcasted, and
digitized texts will be analyzed, as well as a consideration of product and environment
design, via cultural, social, economic, political and technological perspectives. In the
visual world of our times, we are surrounded by countless visual messages. Almost all
of these are propagandisticc to a certain extent: whether they contain direct
propaganda, such as commercial advertising, or whether they entertain us, while
instilling propagandistic messages through the "back door.”

The course will introduce approaches to and tools of Visual Culture; examine different
approaches to propaganda; definitions of traditional and new propaganda; and issue
and analysis of propaganda in a wide variety of visual media.
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