HiT

11710 2171100 J1DN
Holon Institute of Technology

35216 :0n1pn 190N

D0n ,0'DY ,0RIX" NI0'™™N :D'NITN D'U0RPVA N7INYN (017N DY

N8 ONin DY

Propaganda in Visual Texts: Perceptions, Representations, Values, Messages

Y'Y AR [DIX
2 :ni'yiav niyy
2 NPT NITM

['R DT NIYNT

N> ,NM'Y' N7IMyn 7N NN DX |2 .NAoN NTNA 70V ' 11210 PN 7D VYN 0NIEA LN
[N2' AT 0N ."NNINKN N7TA" DUN7Myn DMon Tl DNIXK 1TaN XN OX 21 ,N"NoN NNiolo
D'INONI D"I7AN DD AIXTN 1I9IKY NION"NN N ,O'NITN D'UORPVA NWTNI N'MIION N7INYN
1975 N'MIIPA N2'WN N9 N7MYNN N7Y91IN DNA D'I9IRN X QIYN' 011N .N'7X D'0OLA DNAVINN
,0"72'7> ,0"NNaN ,0"'NIANN D'VANA D70 DNTIYA LD'09TIA D'YORV INNIY' .D™MNOI D72 DoN

.0"a1711001 0"VNID

Course Objective: Almost all the content around us is propagandistic, to a certain extent:
whether it contains direct propaganda, such as commercial advertising, or whether it
entertains us, while instilling propagandistic messages through the "back door.” This course
will examine traditional and new propaganda in visual texts, with reference to modes of
representation and the implicit and explicit values transmitted in these texts. The course will
expose the ways in which propaganda is established and encourage critical thinking
regarding overt and covert messages. Printed, broadcasted and digitized text will be analyzed
via cultural, social, economic, political and technological perspectives.

T 'xwn
2NN [N N7IMYN NN N0 ;NYTN N7Myni MIoN A7myn 7w NNTaN ;n7myn? NI Niva
.n"nITh NN 7w

ni7on
SUMUN WIONAN 7NN, TN 'RKWin TR 9"V NI N0 RNAIT NYAN - 100N0N 170N n7un
.0"N7Myn 0'vNS MY 7Y MNIYA NINY - TND0N T

:D'YaASNn V'Y

?'nn n7myn ;1 waon

D'IX7I919 D'VORPVA N7INYN 2 Ya9N

20-n NN N'UKRID N'07190 NTIDQ N'OXR7Z N7INYN D' NIXYT 07001 NIFRNN NIMNT (3 waon
[I'VIN NIN'WA NNV - '0'7190 JI'RN 4 waon

N1 TAN NN'wa 7uin 1 5 waon

1I'TA YN '0102 'MNANN TNON (YINQN 2'IXRN (6 waon

n7ani 0f'%v N L NIMPINR NINN Y ynie (7 wasn

I TI70N N712722 NNSWNN :DNTAY Nl 0T 0NN 7Y (8 waon
NI'va 7w NIRIY NIO'ON :N'IXAN NN (9 waon

NNIYNYNI NIXD NIIX :'97219'0N 1onn (10 waon

DI7N1 N'TVIS YW DMoni DIOT® 7Y NITAXK? NwiNn N1 (11 waon
MNon D71Ya D'7IN' D'M0N (092N Al ,yInan 7Nt 112 waon
N7myn 701 702 n7myn 13 waon

5810201 [17In,305 1.1 ,52 INI71A

03-5026816 :0{7970

52 Golomb St., Holon 5810201 Israel
www.hit.ac.il TelFax 972-3-502-6816 | Faculty of Design

2IN'Y7 N071790



10.

11.

12.

13.

14.

HiT

11710 2171100 J1DN
Holon Institute of Technology

:DTINNA [I'¥D 12N
15% - y¥xnx n7un
85% - nndon nTIAY

namn :nindn

'arana

Clark, T. (1997). Introduction. Art and propaganda in the twentieth century: the
political image in the age of mass culture (pp. 6-15). London: Harry N. Abrams.

DiPaolo, M. (2011). Introduction: Are superheroes Republicans? On The Avengers,
Star Trek, and Watchmen. War, Politics and Superheroes (pp. 11-49). Jefferson,
North Carolina: McFarland & Company, Inc., Publishers.

Do Rozario, R-A. C. (2004). The Princess and the Magic Kingdom: Beyond Nostalgia,
the Function of the Disney Princess. Women's Studies in Communication. 27(1),
34-59.

Edelstein, A. S. (1997). Total Propaganda: From Mass Culture to Popular Culture
(pp. xi — 60). Mahwah, NJ, USA: Lawrence Erlbaum Associates, Publishers.

Ellul, J. (1965/2006). The Characteristics of Propaganda. In: Jowett, G. S. &
O'Donnell, V. [Eds]. Propaganda and Persuasion: New and classic essays, (pp. 1-
49). London: Sage Publications.

Fiske, J. (1989). “Popular Texts” (Ch. 5), Understanding Popular Culture (pp. 103-
128). London: Routledge.

Hellmann, J. (1982) “Vietnam and the Hollywood Genre Film: Inversions of American
Mythology in The Deer Hunter and Apocalypse Now”. American Quarterly, vol. 34,
no. 4, Fall. (p. 418-439)..

Hendershot, C. (1999). Paranoia and the Delusion of the Toltal System. Paranoia,
the Bomb and 1950s Science Fiction Films (pp. 7-22). Bowling Green, OH:
Bowling Green State University Popular Press.

Himmelstien, H. (1984) “TV Comedy and Contemporary Life”, TV Myth and the
American Mind. Praeger, New York.

Jhally, S. (1995) “Image-Based Culture: Advertising and Popular Culture” in Dines, G.
and Jumez, J. M. [Eds] Gender, Race and Class in Media: A Text-Reader. Sage
Publication, London. (p. 77-87).

Nakajima, N. (2001). Green Advertising and Green Public Relations as Integration
Propaganda. Bulletin of Science Technology Society, October 2001, vol. 21 no. 5,
pp. 334-348..

Navasky, V. S. (2013). The Art of Controversy: Political Cartoons and Their Enduring
Power. New Tork: Knopf.

van Leeuwen, T. (2006). "Towards a Semiotics of Typography", Information Design
Journal + Document Design, 139-155..

Zeman, Z. (1978). Introduction, Selling the War: Art and Propaganda in World War
Il (pp. 7-30). London: Orbis.

5810201 [17In,305 1.1 ,52 INI71A

03-5026816 :0j7970 2UN'YY NOTITON
52 Golomb St., Holon 5810201 Israel

www.hit.ac.il TelFax 972-3-502-6816 | Faculty of Design



